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ABOUT GEORGE NICE &

SONS
A full-service construction company specializing in

commercial and residential development and support

projects. Although a large percentage of our work is

currently conducted within the private sector, we are
expanding further into major public sector projects

with VDOT and local municipalities from South

Hampton Roads to Richmond. As a family owned and

operated business, our emphasis has always been

focused on quality and integrity. The reputation we

have earned over the last quarter of a century is what

has helped us grow and will be what paves the way for

us into the future. Yet at the end of each day, we know

that every job stamped with our family name must

meet the same core values George Nice and Sons, Inc.

has always lived by: providing timely and accurate

estimates on bids, keeping projects on time and on

budget, ensuring the complete satisfaction of those

who hire us, maintaining complete and open

communications with clients from start to finish, and

making sure that everyone who works for us is well-

trained and highly capable of performing their duties so

accidents and injuries are eliminated from the

workplace. In other words, our continued success can

only be achieved through the complete satisfaction of

our customers and our team members. We can’t think

of a better way to conduct business.

"Part of being a person is about helping others."

- Regis Murayi
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OBJECTIVES
2 31

Brand Awareness
and Loyalty

Meaningful
Engagement

We want to make George

Nice & Sons a household

name and a recognized

authority in the

development industry.

Awareness will come from

developing a base of

followers who respect and

admire George Nice &

Sons expertise and

services but who also

identify with continued

success being achieved

through the complete

satisfaction of our

customers and our team

members

Drive traffic to their

website
Engage with the

community in a

Encourage

followers to call or

schedule an

appointment with

George Nice &

Son's

After developing

George Nice & Sons

brand voice and style,

social media will serve

as a tool to:

meaningful way

By using social media as a

tool to amplify its brand

messaging and promoting

its team of highly trained

service experts and a

commitment to

excellence and superior

customer service,

opportunities for George

Nice & Sons to generate

leads will increase.

Consistent social media

content will create further

opportunities for active

members of the online

community to convert to

paying customers.

Connections
and Opportunities



Real estate Investors 
Land owners
Developers 
Employees

Geo:  South Hampton Roads to Richmond Area

Family and Community Focused
Technology 
Reputation for quality and integrity

MARKET ANALYSISMARKET ANALYSIS



C O N T E N T
T O  S H A R E

P E R S O N A L

PROMOTIONS

EXAMPLES OF WORK

TIPS & TRENDS

BRANDED GRAPHICS

P R O F E S S I O N A L E D U C A T I O N A L

EMPLOYEE HIGHLIGHTS

DAILY LIFE SNAPSHOTS

MEMORIES

PHOTOS/VIDEOS

BLOG TOPICS

TECHNOLOGY

BUILDING INFO

TIPS & TRENDS



To create brand awareness
To grow a following
To build credibility
To showcase personality & 

To connect
To promote products

expertise

& projects
PLATFORMS

PURPOSE FREQUENCY

NOTESCAMPAIGNS

Posting at least 5x weekly
Consistency is key - for both

posting and engagement.
Check in on content daily

for opportunities to interact.

Highlighting employees

(their work outside & inside

the company)
Facts about building and

construction

Make sure posts aren't
too text heavy

Always include a visual
Content should be varied
Ask questions to engage

Tag people when appropriate
Cross Promote between platforms



MEET YOUR TEAM

Olivia Barton
Director of Client


Success

Rebecca

Hudgins

Creative Assistant

MaKenna

Wood

Account Manager


